
WIN A $ 50 0 GIFT CE RTIFICAT E TOWARDS 

ANY 2008/2009 YOUN G  AUDIEN CE S 

PROGRAM! 
 

Send in a newspaper article about your 2007/2008 YA program and your school will 
automatically be entered into a drawing to receive a $500 gift certificate towards any YA 
program for the 2008/2009 school year. 
 
Contest Rules: 

¥ Article must be published in a town or city newspaper. 
 
¥ To qualify, the article must mention: 

! The school’s name  
! The performing artist/ensemble’s name 
! Young Audiences of Massachusetts 

 
¥ Each entry must be accompanied by the original, hard copy of the article.  Only one entry 

per article.  Multiple entries associated with the same article cannot be accepted. 
 

¥ If the article refers to more than one school, please indicate which school you represent on 
the entry form below. 

 
¥ All entries must be received by June 30, 2008.   
 
¥ Drawing will be held on July 15, 2008.  The winner will be notified thereafter. 
 
¥ Gift certificates are issued to the school.  They will be mailed directly to the school principal. 
 
¥ All entries must include the entry form below. 
 
¥ Please call the Young Audiences’ office at 617-629-9262 with any questions. 
 

 
 
School Name: ____________________________________School Phone: ________________ 
 
School Address: ______________________________________________________________ 
 
Newspaper: ______________________________________ Date Published: ______________ 
 
Sent In By: ________________________________________Phone: _____________________ 
 

 
Send this form and the newspaper article to: Young Audiences of Massachusetts 

           255 Elm St., 302 

             Somerville, MA 02144



Young Audiences Performance Press Release Checklist 
 

This checklist will help you organize your performance publicity. 
 
1. Create press list: 

• Two targets for your press list are local daily newspapers and community 
weekly newspapers. Call the general phone number for either type of paper and 
ask for the names of the following people: reporters, assignment editors, news 
editors, or columnists.  

 
• If there is an education or arts editor at the newspaper they are the best people 

to ask for first.  
 

  
 
2.   Fax, mail, or deliver your press release: 

• Use the press release YA has included in your packet - please feel free to 
customize. Include your name and contact phone number at the top. Send press 
release to the people you identified on your press list.  

 
• Preface the press release by inviting press person to attend the performance 

and to write a story afterward. If they cannot attend the performance they can 
use the information in the press release to write a story.  

 
• It may be helpful to mention the gift certificate contest to encourage coverage of 

your performance. 
 
• Do this three weeks before performance.  

 
 
3.   Make follow-up calls to your press list: 

• Check to make sure they received your press release, remind them about the 
performance and check if they are sending someone to cover it.  

 
• Do this a week before the performance. 

 
 
 4.  Inform Young Audiences of press attendance: 

• If you receive confirmation that the press will be attending a performance, 
contact Young Audiences at 617-629-9262.  If Young Audiences’ 
representatives are in attendance (as is often the case), they will make 
themselves available to answer media questions. 

 
• Do this a week before the performance. 
 
 

 


